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Year 6 Project Pack:
Theme Park

During this project, you will:




Lesson 6: Annual Profits

~

Who will have the most profitable
business?

' | Firstly, let’s look at how your

~advertising choices impacted on
your customer footfall in your

& opening month.
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Customer Footfall

[
Do you remember how many daily
: - Annual Profits

customers we predicted would visit _ Xl
Firstly, we need to work out your first month’s profits: k] )

g O ur p ar k W he n W e We re Wo r k Lng O ut Estimated weekly adult ¢ ;| Esti d weekly child cu s :Lul?hpl.y your daily customers

i ? Adult entrance fee: Child entrance fee: ' ‘
ent ranc e p r l'c es * Multiply your weekly customers = § :
I imated adult weekly income: timated child weekly income; by your chosen entrance fee
(Look at your Working Out Entrance Fees Frced ey come, | Eialed okl " : ~
sheet to remind yourselves how you broke T ainaed vy e e ' ]
. . otal estimated monthly income: MultLplg this bH 4to get an
these predicted customers down into i esinazed monehly e e
. . . Our advertising choices increased our monthly incorne by %
predicted adult and child entries). — I‘ '
crudt month 1 income This figure is your actual

Minus two week's running costs of // month 1 profit. . i
Month on Month Profits: ,‘
Month 1 profit Our actual annual profits are: _ ‘
:‘"‘i‘ : F“’{‘f We were successful because: “" ‘




First Month’s Estimated Income

Multiply your daily customers by 7.

Multiply your weekly customers by

your entrance fee.

Total your adult and child income.

Multiply this by 4 to get an estimated
monthly income.




Impact of Advertising

National ‘lads mag’ Totalled campaign

National cable channels adverts




First Month’s Actual Profit

This figure is your actual month
1 profit.




Month 2 Profits

Month on Month Profits:

For month 2, calculate a 5%

increase J‘rom month 1.




Month-on-Month Profits

Month on Month Profits:




Month-on-Month Profits

Month on Month Profits:

Your month 7 profits increase by
50% from month 6.




Annual Profits

Month on Month Profits:




Reflection

Who has the most profitable business after one year of trading?

How did they advertise?
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